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Description and rationale 
Due to its increasing importance, the field of Agribusiness Management is 

highly researched, discussed and propagated in all spheres of business acumen. 
Literally, business and economics research has produced a body of evidence on the 
critical role of agribusiness in stimulating economic development in industrialized 
countries. Despite such evidence, there is comparatively less research and 
scholarly documentation on the role of agribusiness in fostering economic change 
in African countries. More critically, the less documented context specific works 
are far from enhancing effective learning in higher education due to flawed 
dissemination strategies. There is need for proper and appropriate understanding 
and in-depth analysis of theories, perspectives and practice of Agribusiness 
Management and how it can engender economic development and structural 
change in Africa. 

Apparently there is a growing interest among African Universities in 
teaching agribusiness and related courses in both bachelor and master programmes. 
This is perhaps due to the nature of economic activities in their countries. 
Unfortunately, students in these programmes are confronted with materials based 
on experiences, developments, or problems on the North American or European 
perspectives. Most of them are irrelevant to students’ experience or understanding 
of how agribusiness management practices are evolving and maturing in African 
markets, and this has in many cases halted effective learning. There is in this 
regard an essential need for original text analyzing agribusiness management 
practices and problems in the context of African business environment. We are 
therefore highly motivated to solicit book chapters dealing with issues related to 
agribusiness management practices in a value chain perspective.  



Our objective is to provide a theoretical and conceptual framework in the 
book suitable for instructional uses for agribusiness management students at both 
undergraduate and graduate levels. As indicated above, a number of agribusiness 
management programmes in African institutions of higher learning still rely on 
textbooks and lecture materials using examples that do not reflect African 
contexts. Professors teaching on these programmes realize that they need 
additional indigenous materials written especially for their students. The objective 
of this Agribusiness Management book is, at least in part, to remedy this 
deficiency. 
 

Contributions 
The chapters should highlight different types of agribusiness value chain 

operations, problems, issues or dilemma that agribusiness managers face in their 
attempts to objectively and rationally manage SMEs and commercial agribusiness 
entities in diverse business environments. We will consider chapters ranging from 
agricultural production management problems faced by small owner-managers 
attempting to manage start up agribusiness enterprises to value chain management 
problems confronting managers of matured multinational enterprises operating in 
diverse African environments. At the same time, we are interested in chapters that 
describe the production of agricultural products or agribusiness service provision, 
processing, and distribution with differing levels of technological sophistications. 
It is to the understanding of many that the size of an agribusiness enterprise and 
its technological sophistication provide interesting framework for managerial 
decision making in the context of agribusiness value chain upgrading and 
development.  

More specifically, it is important for African agribusiness students to 
understand how value chain actors and agribusiness managers arrive at their 
decisions, how they allocate scarce resources, and how they delegate 
responsibilities to carry out the outcomes of their decisions. Many agribusiness 
enterprises, especially the smaller start up enterprises in the African 
environments, are frequently looking for product or service opportunities.  They 
may be interested in producing simple consumer non-durable products, harvesting 
and processing a variety of agricultural products or, from a technological 
perspective, providing services for the expanding information technology 
industry. These are very much important topics for this publication.  

In all of these examples, the agribusiness managers are faced with 
fundamental issues of resources—financial, human, and physical.  They are also 
frequently confronted by unfriendly or even hostile political or social conditions in 
which it is difficult to establish and operate a rational business venture.  Managers 
responsible for decisions in the large and matured enterprises are frequently faced 
with strategic decisions that are very much dependent on the overall business 
environments in which the enterprises operate.  Their internal value chain 
operations frequently mirror the climate in their specific business environment.   
All of these situations create specific and excellent examples and learning tools for 
students interested in becoming entrepreneurs, owners, or managers in 
agribusiness value chains in Africa.  

A range of examples suitable as a basis for the book dealing with problems 
and issues of agribusiness value chains in the African context can be provided.  
Among others are collection of information dealing with production and 
processing of agricultural products, consumer behavior including consumption 
habits, purchase practices, and attitudes towards conservation and resource 



utilization; value chain financing, structural and contractual arrangements 
between suppliers and buyers of agricultural products; or logistics and distribution 
of consumer products in the rural and urban areas and how managers deal will 
issues of efficiency, effectiveness, productivity of technology, labor and capital in 
their industry; how they have adapted their institutional arrangements to reduce 
transaction cost; what are their human resource strategies toward overall 
competitiveness of their companies, industries or value chain.  However, the three 
more germane and broader examples below are especially relevant: 

  
1. Preparation and implementation of production, processing and 

marketing plans in economically, politically, and socially unstable 
business environments. 

2. Development, implementation, and control of agribusiness 
management strategies given the levels of financial, human, and 
physical resources.   

3. The scope and depth of managerial decision making within the social 
and anthropological constraints (extended family, personal friendships, 
and age differences among other cultural constructs leading to irrational 
decisions).    

Contributors should be broadly familiar with various aspects of Agribusiness 
Management in either their country of interest or in their country of abode. Each 
of the Chapters should be about 25 - 30 pages long, single spaced, using Times New 
Roman 12 point fonts. No more than fifteen key terms used in the body of the 
chapter should be provided for indexing.  

 

Schedule 
Main deadlines: 

 1st December 2016:  Deadline for abstracts (max. 350 words) 

 30th December 2016:  Notification of acceptance of contributions 

 28th  June 2017:                                 Deadline for full chapters (max. 40 pages) 

 31st August 2017:  Reviewers’ feedback 

 31st November 2017 

 Expected Publication 

Final revised contributions 

March 2018. 

 

As emphasized above, the submission deadline for initial expressions of interest in 
the form of abstracts of approximately 350 words is Thursday 1st December 2016. 
Abstracts should be sent as e-mail attachments to the Editors: Daniel Wilson 
Ndyetabula, ndyetabd@gmail.com Olav Jull Sørensen, ojs@business.aau.dk Anna 
Andrew Temu, aatemu@gmail.com  and John Kuada Kuada@business.aau.dk  

 

The book will be published by Routledge 
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POTENTIAL AREAS OF CONTRIBUTION AND CONTRIBUTORS 

S/N Guiding themes/Topics Potential Contributors 
1 Agribusiness in Africa – A Value Chain Perspective  
2 Systems thinking in Agribusiness Start-up Risk control  
3  Food retailing in Africa – Some Changing Practices  
4 Agribusiness value chain financing in developing countries  
5 Agribusiness market structures, competitive behaviour and 

performance 
 

6 Management Information systems for Agribusiness Firms: 
Managerial problems and Opportunities 

 

7 Strategic Management and Planning in Agribusiness Firms  
8 Consumer behaviour and Agri-food Markets  
9 Agri-food product Development and Standardization: 

Processes, Issues, Challenges and Prospects 
 

10 Innovation and Entrepreneurship in Sustainable Agrifood 
value chain Development  

 

11 Logistics and Distribution practices in Agribusiness Value 
Chains 

 

12 Agribusiness Venture Creation in economically, politically 
and socially unstable business environment 

 

13 The Changing Dynamics of Agricultural Cooperatives  
14 Agribusiness Risk perceptions and mitigation among SME 

managers 
 

15 The role of Human Capital Investment in Agribusiness 
Development 

 

 

 


